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Design Policy on the State Design Competence, Design Industry, Creative
and Regional Levels Industry, Job Creation, Design Development
F K X stk K B | Policy
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Design Innovation Strategy | Design Innovation, Design Strategy, Design

& Design Entrepreneurship Entrepreneurship, Design-Thinking, Design
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Design Management for the
Top and Middle Management
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I S A B

Strategic Business Design,

Business Design Tactic,

Design Management Implementation
SRS PNV S BETE, 55T

Design Leadership &
Management of Creativity
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Design leadership,

Design Capability, Management of Creativity,
Innovation Management
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B
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Design Ethics
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Design Ethics Management,

Social Responsibility of Design, Responsibility of
Design Manager
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T
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Cross Disciplinary Design
Project Management
P b eI H

Cross Disciplinary Design,

Design Project Management, Multidisciplinary
Design Team Management
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Glocalization & Design
Management
TR E A LA TESE T
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Design for Globalization, Design for Localization,
Multi-cultural Design Team Management,
Performance Measure
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BAEFBE, RORCE &

Design-thinking for
Corporate Management
BEIEESE A

Change Management, Knowledge Management,
Creative Leadership, Design Management

Convergence
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Design Resources
Management
BT B B

Design Organization, Design Talent, Design
Service, Design HR
B, Wik AN,
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User Studies &
Market
Research

P S Tisiast

Design Innovation for
Customer’s Needs and Wants
within Web-Enabled Context
EX Web 2.0 BHARH 7 ifa =k
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Customer Relationship Management, Electronic
Communication, System Administration, Website

Design
FPRSERE, I, M RGEEHE, WL
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Can User Centric Design
Leads to Innovation &
Business Success?

Emerging Market, Niche Design, Market
Segmentation, User Behavior, Culture of
Consumer, Utility & Consumer Satisfaction
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Understanding of the
consumers in China.
X T LV 9 ) TR

User Studies & Market Research in the Emerging
& Maturing Markets in China
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Service Design
& Business
Model

AR 45 Bt
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Service Design: Theories,
Methodologies and Practices
for the Next Era
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Theoretical Research & Methodologies in Service
Design,

Service Design in Practice & Case Study

M8 wvt g, k. SRS ZHIRFRT

Emerging Demand & Market
Transformation, Service
Innovation and Business
Model

BEFER S P ML T 5 R 4
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Opportunities & Challenges of Design for
Maturing Market,

Transformation of Business for Emerging
Demand

WA ETT R R L 5Pk, LA %
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IOT (Internet of Things) &
Communication & Intelligent
Technology Enabled Design
& Business Innovation
BT BN 515 B
BBt 68 5 BB

E-commerce, User Interaction Design,
Business-to-Business (B2B),
Business-to-Consumer (B2C), Business Process
Design
HL 1R A,
it

JI BB, B2B, B2C, RiMLEL

Design for Public Service &
Non-Profit-making
Organization: New
Paradigms of Design
Management

ARG HARE R ARk
S ST

Not-for-Profit Organizations (NPOs),
Non-Governmental Organizations (NGOs), Social
Enterprises, Social Innovation

FEEFIALR, EBUFALR, HESRETIM, 2
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Design & Brand
Innovation

BeTH-5 A HT

Design for Sustainable
Development of Business
Bt b AT R R e

Business Development, Sustainable Design,
Sustaining Innovation, Product Lifecycle, Design
Evolution, Product Management, Design Change
VAR, FREEBLTh, FRgeQfr, ok ar Y,
B, A, Bt s

Culture, Corporate Identity &
Brand
A MBS S bR

Cultural Difference, Design for Global Market,
Cultural Innovation, Design for Localization,
Design Communication, Design Language,
Design Differentiation
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Abpiet, wtihs, iU, Rt




Brand Building by Design:
Competence of Design
Management
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Brand Building, Brand strategy,

Brand Management,

Brand Competence
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Design
Management
Education

WIHEEEE

Design Management in
Higher Education
S O PR

Research in Design Management Education,
Teaching Course Design & Result of Learning
BOHE BB E I, REE B S HE S

Terminology in Design
Management
Bt E PR SRR T

Logic, Rhetoric, Epistemology, Narrative,
Aesthetics, Thinking & Doings in Design
Management
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